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(Get to know
inkedIn




OUR VISION

Create economic opportunity
for every member of the
global workforce




OUR MISSION

Connect the world'’s professionals
to make them more productive
and successiul




VWhy
LinkedIn”




THE LINKEDIN ECONOMIC GRAPH
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Your profile
your story —
VWhy it
Matters




O |
The Ultimate LinkedIn
O Cheat Sheet
Published on Jul 25, 2017

Michael Quinn‘__

People Advisory Service,

v Following

In the early 90s, you could apply for
a job by visiting companies and
filling out an application or providing
aresume. Does that happen
anymore? No — because the internet
disrupted this method of talent

O0@ 2503 355 Comments « 810 Shar




# 1 Activity




When employees share content, they have a massive impact

=

96

Profile Views

00

32

New Connections

on the efforts of recruiting

100

Employee Shares

—

48

Job Views

=
48

Company Page
Views

16

Company Page
Followers




Your profile,
your story




STEP 1

Add a photo & cover
' ohoto

Members with a photo get up to:
9x more connection requests
21x more Profile views

36x more messages

Come make a future with us.



Hold to record
Slide away to cancel

Record your name

Audio recording guidelines

:fitb All Linkedin members /\

STEP 2
Record Your Name

Pronounce your name for others
and make a great first impression.

Update on mobile
10 secs, limit background noise

Hold phone 4in away



Introduce yourself with a 30-second video.
Add profile video

Lily Parker
Wellness Enthusiast | Health Coach

Talks about #healthandfitness, #nutrition,
#meditation, and #mindfulliving

Mary B. Curry College of Health Sciences
Phoenix, Arizona, United States

1,474 followers - 500+ connections

T (i ) O

Analytics

@ Private to you

2 351 profile views
Discover who's viewed your profile.

al. 286 post views
Check out who's enaaaina with vour nosts.
“ L a il
[ [ - -—

Home My Network Post Notifications Jobs

STEP 4
Create your

Profile Video

30-sec video introducing yoursell.

Provide an intro, share your story,
highlight your goals.

Leverage prompts to get started

Track viewer analytics



STEP 5

Wi Add your industry

Labwel®
value

inancial Services ¥ . . .
Members with industry information
receive up to 9x more Profile views

Industry®

| Financiat Services

ot More than 300K people search by
= industry on LinkedIn every week.




Edit summary

STEP 7/
Draft a compelling

summary

Featured in your ‘About’ section
Your “elevator pitch”

Focus on career accomplishments
and aspirations

40+ words



Featured

Assessing SOX compliance risk

As most accounting, finance and audit
professionals are well yware recent days have

oe

The Internal Revenwe Service refeased inal
regubstions Wednesday on how a regulated..

IRS finakizes rules for impact of 199A deduction
on REIT dividens

v

STEP 8
Feature Content

Bring your story to life by pinning
rich media content you're proud of
to your ‘Featured’ section

Don't forget to feature rich media
content throughout your profile



STEP 9
Detail your work

experience

Description
—

Responsible for up to 25 clients (from data input and general ledger accounting through financial)
throughout the year in varicus industries including restaurant, retail, medical and clinical, plumbing,

property managemant, canstruction, trucking and transportation, attorney and legal services, and man . oy e
' ’ o " Member with up-to-date positions

mare.

receive up to:
95X more connection requests
8x more Profile views

10x more messages




& Q Search

a9

Sarah King ®0) (she/Her)
Health Coach

Talks about #healthandfitness, #nutrition,
#meditation, and #mindfulliving

Mary B. Curry College of Health Sciences
Phoenix, Arizona, United States

1,474 followers - 500+ connections

o JEEEEEIIO

Next steps AN
® Private to you

All-star
T e e e DO S e g R

Since you're a creator, we recommend completing a
few more steps to improve your profile

Ask for a recommendation

©® o =, =

My Network Post Notifications Jobs

STEP 10
Add a career break

Add break type & details

Highlight new experiences or skills
learned during your break

Feature in ‘about’ section & ‘profile
video' to tie into your overall story

51% of hiring managers are more
likely to contact you



STEP 11

Show You're
Open to Hiring

Add by clicking ‘open to’ button and select

Billy Stuart © Billy Stuart © ‘hiring’ OR imply add the customized
Account Director at Linkedin Account Director at Linkedin ‘AFCS is Hiring’ frame to your profile
Greater Chicago Area + Contact info Greater Chicago Area + Contact info picture
2,244 followers - 500+ connections 2,244 followers - 500+ connections

Will place a purple banner on your profile
[Add profile sectuon) ( (Add profile section> ( picture

40% more likely to be noticed and can be
accessed by actively hiring filter in search



Volunteer experience

STEP1

Add volunteer
experience

Members who add volunteer
experience get up to 6x more
Profile views than those without



Skills & Endorsements
Accounting - 37

ﬂ Erdorsed by Chris Francisco and 15
others who ane highly skilled at this

Small Business Taxes - 32

a Endorsad by Janlce Tuvak and B othars
whio are highly skilled a1 this

Communication - 4

Add a new skill

@& Endored by 12 of Sarah® colleagues at

Artalith

Endorsed by 3 of Sarah’ colleagues ot

&

STEP 2

Add skills & get
endorsed

Members who add S or more
skills receive up to 17x more
Profile views



STEP 3

Recommendations Ask for & recommendation
Received (14]  Given (3) e q U e St O

Terence Welch I have been warking with Sarah for past 5 years, Linlike
Serdcr Financial Aralyst at HER Black, she stands by her work, when we had

°
Mintome inguiry the took care of it, and sorted it out with endless re( :Ol ' l I ' I el l d O t‘l O l l
A 1, JOLY, ettt patience, Being & small business owner, last thing we

want is to answer constant IRS automated letters.

WP, Marketing at Creative Co. o find sameone that | enjoy working with, Asa
fpril 15, 2007, Pail was a chesi self-employed individual, | really appreciate people that

are hard working. honest, and forthooming. Sarah is all of ReC Ommendqtions he]_p bui]_d you

that and more = couldn't recomamend her mone,

Stow more ~ credibility and validate your skills

_'3 Paul Warhtell Back in 2012 with tax season closing in guickly, | needed
A




And don't forget about...

Location Education Publications Accomplishments




Suild Thought

_eadership

Your Voice on LinkedIn




Sharing updates vs. publishing posts

HELPING YOU GROW AND ENGAGE YOUR NETWORK

4

Updates Publishing
Share links, articles, Deeply explore topics that
images, quotes or anything matter to you, then watch
else your followers might be the comments to see your

interested in impact



Create a post

W Daisy Munter
"l ® Anyone ~

NMhat do you want to talk a

SHARING UPDATES

fmanagement

+ @ 0@

Celebrate an occasion Share that you're hiring
Find an expert Create a poll

Offer help

Share status
updates




Best practices for
sharing updates

1. Share your authentic voice

2. Post frequently

3. Start a conversation or share your point
of view

4. Include rich media to increase
engagement

5. Create an opportunity for reciprocity



Publishing on LinkedIn

X

Becomes part Gets shared Reaches the largest
of your protile with your network group of professionals
assembled online



PUBLISHING

Start on your
homepage




o~

! , Best practices for
! oublishing content

1. Create a headline that captures attention
2. Include a photo to stand out

3. Be authentic, use your voice
4. Think about your audience

0. Article length matters




Your post posted on March 25, 2021

2,783 Reactions + 147 Comments

3647 views 17 reshares

156 people from Flexis viewed
your post

Lamcane
Golden Phase
Rumty

Mintome

57 people who have the title
Accountant viewed your post

Senior Accountant
Bookkeeper
Accounting manager

Financial analyst

Show more ~

617 people viewed your post
from San Francisco Bay Area

Greater New York City Area

Cincinnati, Ohio Area

Greater Denver Area

Greater Seattle Area

273

158

137

93

PUBLISHING

Track your
porogress



ellp
Knowledge
and Insights




m Q " ® & o _.'9 2 HE o Ty Premum e

Years Experience Enroll in the CSU Online MEA - Executive Track Program, Learn More Today!

£l

GAIN KNOWLEDGE

Golden Phase

Enter your company’s ‘golden phase’ with the right marketing strategy.

FixDex

R ¥4 on Linkedin Top Companies | Startup

Affiliated pages

Company name
Visit website More -‘“‘ Sustry

W Follow

About

$ 10 Make tham mor

e @ Company name .
V compdanies

136.50
g Company name

Product / 4}. — o




7+ Years Experience? - Enroll in the CSU Online MBA

] 9

Bill Gates - 3rd
Co-chair, Bill & Melinda Gates Foundation

Contact info

9.60(

Co-chair of the Bl & Melnds Gates Foundation, Microsoft Co-fourn

Our 2021
Aol Leter

Bill & Melinda Gates
Foundation

g Harvard University

300, VOracious reader. Avid traveler

People also viewed
o\ Alma Cox - 15t
/
+ Follow

Francisco Banks - 2nd

0
”r

“1 Amy Murphy - 3rd
v Following
L Marian Tran - 2nd
.( '
Message

ige

& Brett Wolfe - 2nd

'}l. Messaging

=

GAIN

O
inf

INSIGHTS

low
uencers



SEARCH AT SCALE

Advanced search
filters help you find
what's important




CUSTOMIZE YOUR FEED

See the news,
content and posts
that matter most




(Duestions?
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